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BEEEESEEST  Hetapia

Me rtoAUxpovn eumelpia Kat Bada yvwon tTng ayopag tng
Lyelag, arnoTeAOLPE TOV JOVAOLKO GLVEPYATN, TIOU UTIOPEL
va oag e€aopalioel peyLloTomnoinon tng enevoéuong oag,
LEOCW OAOKANPWHEVWY LTINPECLWYV ETILKOLVWVLAG, OE O\
TA KOLVA TIOL 0ag evVOLAPEPOLY, YLA TNV ETUTEVEN TWV
ETILXELPNHATIKWY 0AG OTOXWV.
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H Xapapun AE e€eldikevetal otn dtopyavwon cuvedplwyv &
eKBEOEWYV, EKOOOCELC Kal UTINPEGLES dLagnuLong,
ETILKOLVWVLAC KAl EKTIALOELONG OTOV ELPUTEPO XWPO TNG
Yyeiac.
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OL UTtNPEGLEC
HaG

e Alopydvwon 2Zuvedplwyv Kal EkBeoswyv
e Evtumecg kalt Wnolakeg EkdooELS

e EvOuvapwon Xxeoswv

e Alopyavwon Ekmnatdevtikwyv Webinar
e Yinpeoiecg Digital Marketing
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EvBuvapivoupe tny
Enikonvowvia Yyelas
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H duvapun Tneg smKolvwviac
oTOV xmpn ™¢ Yyeiag

H Xapaun AE anoteAel ToV O oAOKATIDWHEVD
TUVERVATH yia TNV mpoBoAn cac oTov
rOpC ITIKD, IOTRLKO KAl KOTAVaAWTIED KAQHO.

Tyebialoupe molvkavalKes KQUTTAVIES TTow
guvheouw Ta brands oac UE TO MO EVEQYA KO
OTOXEUUEVO KOWQ OTHV YYELQ:

MoAuvkavaAilkn Mapovoia

PHARMACY management KAI
EMNIKOINGNIA

Efsibikevpeva Portals
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ATtevOUVOUACTE GE TIAVW ATIO
* 75K eyyEYypAPHEVOUG XPNOTEC

e dappakorolol & XteAexn Pappakeiov - 21.000+
e latpol & 2teAexn latpeiov - 17.000+

e KatavaAwTtec dappakeiov - 30.000+

e >TEAEXN ETLXELPpNOEWY - 7.000+

e Anpootloypaepol - 600+

e Emtevdutec - 30.000+
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Health Expo
Athens

HEALTH
* EXPO

H peyaAvtepn ovvedplakn Kat
ekBOeolakn ekdnAwon otov KAado
™ng Yyeiag. Znueio avagopag yia
TNV ETLOTNMOVLKN Kal
ETILXELPNUATLKI eKTtaidevon Twyv
ETAYYEAPATLWY LYELAC KAl TNV
EVIOXUON TWV ETIUXELPNHATIKWY
ouvaAAaywyv.
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XAPAMH AE

EvBuvopdvoupe tny
Enkowvwvia Yyeias

Health Expo
Cyprus

O emituXnNG Beopocg tnc HEALTH EXPO
ATHENS, tTwpa kat otnv Kutpo, pe
OKOTIO va €dpaltwBel wg onueio
ava@opdac yLa TNV EMIOTNHOVLKE Kal
ETILXELPNUATLKN eKTtaidevon Twv
ETIAYYEAUATLWYV TOL QAPHUAKELOV,
Kabwg Kat tTnv avamntuén
ETILXELPNUATIKWY CLVAAAQYWYV YL
PAPHAKOTIOLOVG, XOVOPEUTIOPOULG,
AvTLTIpOOoWTOUC / dLavopuelg,
AyopaoTEC KAl Mapaywyoug.
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EvBuvapdvoupe tny
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Women In Pharma Forum

To Women in Pharma Forum
amoTeAEL Evav Kopu@aio BecPO pe
ETILKEVTPO TN yuvaika otn
PAPPAKELTLIKN ayopa. dLAodola
uag €ivatl va dnuloupynoovpue yLa
nAat@oppa evéuvapwaong tng
YUVALKELAC NYEOLAG KAl evioxvong
TNG yuvvaikeiacg
ETILXELPNMUATLKOTNTAC OTOV XWPO
TNG vyeiag.



f
m
T

LT

r

F* nlement Facts

; -
stary supplement, take one capsule
hree times per day with water and
| - ey
B |
"

)
&

KAAYNTIKON KAI
TYMAAHPQMATON AIATPOOHE
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Forum KaAAvviikwyv &
JUMTIANPWHATWY ALaTpoWns

Me 0TOXO TNV EViOXLGON TOU POAOU
TWV KAAALVTIKWY KAl TWV
oLUTIANPwWUaATwy otatpowng, n NMEY,
ue tTnv vootnpLlEn tng Xapapn AE,
dLopyavwvel To Forum KaAALVTLIKWYV
& uunAnpwpatwyv Atatpo®ng. Eva
ETILOTNUOVLKO OLUEPO TIOV
avadeLKVUEL TOV PAPHUAKOTIOLO WG
ouyXpovo cUPBOULVAO vyeiag Kat
opgop®lag, ectialoviag otTn yvwon,
TNV MTPAKTLKI €QAPUOYI Kal TN
dLKTLWON.
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Ta mAsovexktnpata tne Phygital &

oLapnuiong

XAPAMH AE

EvBuvapivoupe tny
Enkowvwvia Yyeias

Me Tnv pnepLlakn emavactaon va BpioKeTal 6TO ATIOKOPLPWHA
NG, TA TTAEOVEKTHUATA TIOV TIPOCGYPEPEL N Xpron tne Phygital
(Physical and Digital) dtapniuiong mapapevouyv toxvpd!

e [1pOCEYYLON OE OTOXEVHUEVA KOLVQ, TIOU ACKOULV ETILPPON

e [lpooeyylon o€ ATopa oL OLAPOPYUWVOLY ATIOPACELG

e MeyaAn dtapkela (wWNC TWV PNVUPATWY

e Emitevén nmpootiBepevne agiag kat kKupoucg Tou brand

e Apeon mpooBaocn aro omoLadrmoTE CUOKELI), UE TO 1010 user
experience.

H mmpoBoAn ae cva aétomioto kKAadLko mepLodiko, mpoadidet aéla
0To Unvuua oac Kat ytideL eumiotoouvn ato brand oac.
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XAPAMH AE
Flmivrirtid

[NepLodiko yia PappakeLa

Tpwnviaia free press ekdoon
Tirage 10.000 teuvxn

22.000 avayvwoTeg
Avayvwolpotnta 97%*

dpiEpwyn | g :’ ’ ' 0/*
Fevéonpt: Mot peioy: [ o ATtoteAeopatikotnta dtapnuiong 83%

e Alavopn og dappakeia o oAn tnv EAAada kat Kutpo, o€ aAAeC
ETILXELPNOELG, ETMAYYEAPATIEG KAL POPELG TOL KAAdoL vyeiag.

*Epeuva Medi Mark Xemt. ‘23

YnwLakn €kdoon HE mpowOnon os:
Social Media

Newsletter

Website

Mobile App
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EvOuvapwon IXEcEwWV PE o

Enkowvwvia Yyeias

ErtayyeApaTiec 6TOV XWPO TG Yyeiag =

e E€c1OIlKELPEVA ZEPLVAPLA ETILOTNUOVLIKNG KAl ETIXELPNUATIKNG KaTapTiong o EnayyeApatieg Yyelag
e Ekmaidevon ZteAexwyv Emxelpnoswy Yyeiag
e Juvedpla & EkBeoeLC

e ELOLKEC ETALPLKEC EKONAWOELC

e JUUPBOVAEVTIKEC YTINPEGIEC

TPOMNOI NMAPOXHZ
e Ala {woncg/ YBpLoka
e Online acuyxpovn eknaidbevon (on-demand)
e Online Webinars (real-time)
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Webinars

Live Webinar pn PRONEBINAR
I o ey E€unveg TeXVIKEG Live Webinar
‘ ; yla au€non Twv NWANGEWY H AnoteAeopanikn
AYO lYov.[uc evlu Asutépa 18/11/2024, 15.00 - 17.15 EanOlVOJViﬂ:
veo map"u Kalo Alabiktuakn Me‘raﬁo'un + On De-mand KAElﬁi Ym mny
av&non
15.00 - 18.00
Awabiktuakn Meraboon + Pharma F Acutépa 02/12/2024,
On Demand Live Webinar i muﬁmﬁ;,ofﬁ',::{:r,zwn i
¢ va xtioete tnv téAewa opada i
{m Acutépa 09/12/2024, 15.00 - 17.15

Awabiktrvakn Meraboon + On Demand
Pharma Fro

WEBINAR

[.

F'hl‘_‘lrl'l'IEl |

V PRO WEBINARS
é AvakaAuyte pia oglp@ ano Webinars, anokAeLoTiKa

+ Yla Tou¢ enayyeApatieg Tou Qappakeiou

—_— A
management /¢
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XAPAMH AE

EvBuvopivoupe tny
Enikowvwvia Yyeios

ALOpyavwVoULUE pLa oeLlpa eEELOIKELPEVWV
OLAOLKTUAK WY OEPULVAPLWYV TIOU KAALTITOLV
TIC ONUAVTIKOTEPECG TAOELC Kal
OTPATNYLIKEG GTOV XWPO TOU (PAPHAKELOL
Kal TOU LaTPEiov. 2TOXOC Pag eivat n
OUCLAOTLKI EKTIALOELON TWV
ETIAYYEAPATLWY LYELAC, TOOO ATIO TOV
PAPHUAKEVTIKO 00O KAl aTtO TOV LATPLKO
KAQaOo, peoca amo OepatoAoyia mov
eotiadel otnv avantuén Kat tTn BeAtiwon
TNC KABNUEPLVNG ETAYYEAUATLKNG
TIPAKTLKNG.



Webinars

Live Webinar:

Koivo kpuoAoynpa: Live Webinar:
LIA9INOYIG; 6k ENAYNAMQNONTAS
ZupntwpatoAoyia
Kai n cupgfouAn Tou
dappakonoiou

TIZ TYNAIKEZ
H onupacia touv Teot Qoppntiag

KOl KAIVOTOMEG CTPATNYIKES
yla tnv urrootneEn tng
- yovipotntag ota Dappakeio

XpRoieg ouPBOLAEC VI TN PPOVTIBATWY PATIWY, KATA TNV
anatnTikn nepiobo Tou Kakikaiplol.
Tevaptn 25-6-2025 / 15:00-15:40 - AaSwrvakn Metasoon + On Demand

OTNV AVIIJETWNICH TOU

Tetapn 13-11-2024 15:00-15:40
Madituokn Metadoon + On Demand

Asutepa 23/6/2025 / 16:00-16:3C
Mabiktuaxn peradoaon + On Deman

NIGHT TIKUMN

MIDNIGHT TIKUN
Tehkd Npoiov Qappoxeunikng Kavvafng ":r A ’
XOPHIOZ e B
EDRENOEN" _ _,L_fﬁﬁﬁ
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2 xedladovpe Kal bAortolovpe eELOLKELEVA
webinars yla Aoyaplacpo ocuvepyatwy,
£0TLA{OVTAC TOOO OTIC TEAEVLTALEC
ETILOTNUOVLKEC €EEAIEELC OO0 KaAL OTLC TILO
OUYXPOVEC ETUXELPNHATLKEC OTPATNYLKEC
OTOV XWPO TOUL (PAPPAKELOL KAl TOU
latpelov. AnuLovpyovpe webinars mou
oubvouadouvV yVwWaon Kal TPAKTLKA Epapuoyn,
BonbwvTtac Toug EMAyyEAUATIEC LYELAC va
e€eAlEouv TNV EMLOTNPOVIKA TOLC KATAPTLON
Kal tapaAAnAa va evioxVoouV Thv
ETIXELPNUATLKA TOUG amodoon.



YINMHPEZIEXZ DIGITAL MARKETING _
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Content Marketing & Native Advertising 4

XAPAMH AE

EvBuvopdvoupe tnv
Enkowvwvia Yyeias

Anuioupyla, dLaxeipLon Kat OTOXEVHEVN TPOWONON TIEPLEXOUEVOUL ATIO OAA TA
pnelaka peoa tov Media Group Xapapn AE peocw evowpatwong tTou brand cag otn

(PLOLKN POI) TOVL TIEPLEXOMEVOUL YLa PEYLOTOTIOINON TOL engagement, Twv click kat Tov
brand activation.

Social Media Websites Email Marketing Yyeia & Opopepra Stories
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& Paid Marketing

{ charami_sa
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yLa va av€nooupe TNV
avayvwpLolgoTnTa aAAa Kat tnv
TILOTOTNTA TOU KOLVOUL TIavTa PE
yvwpova tnv emnitevén twv KPIs 1tou

UTTOOXOUAOTE.
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SMS & Viber Marketing o

EvBuvopdvoupe tny
Enkowvwvia Yyeias

2.€ £VAV KOOHO OTIOL N ANpogopia KatakALZeL ToV emayyeApatia kadnuepva, n Aueocn Kat 0TOXEVHEVN
ETILKOLVWVia aroKTa peyaAvtepn aia amo mote. To SMS & Viber Marketing antoteAei €va amno ta 1o
ATIOTEAEOUATIKA PYEOA TIPOCEYYLONG TOU KOLVOU, TIPOGYEPOVTAG TIPOCWTIOTIOLNHEVN EUTIELPLA ETILKOLVWVIAG TIOV
TIAPAKAUTITEL TOV PNPLAKO BOpULLO Kal odnyel o€ PAYPATLKA EVEpyOTIOLNON.

Meoa amno kapmavieg SMS kat Viber, ot cuvepyalopeveg etalpeieg €xouvv Th duvaToTNTA VA ETIUKOLVWVAOOLV
Aueoaq, OTOXELPEVA KAl PJE ovola PE Eva ETUAEYUEVO ETTAYYEAPATLKO KoLvo. H duvapn avtng tng pebodovu ykettal
OTNV MPOCWTIOTIOLNoN TOV Pnvoupatog, oto Eekabapo kaleopa yia dpacn (CTA) kat otnv odnyia Tov Xpnotn MPog
OUYKEKPLUEVN EVEPYELA — OTIWC N €TioKeEWN o€ pLa landing page, n avayvwon evog apBpou 1 n aglomoinon pLag
TPOGYPOPAGC.
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Yyeia kat Opoppra \

XAPAMH AE
/- eryices ] all = -\

Egﬁuvaud:yon.;us v
To Yyeia kat Opopepra Stories ival pla coyyxpovn, 61adpacTiLkn pnviaia
YT'EIA KAI OMOP®IASk ekdoon eMIAEYHEVOL TIEPLEXOPEVOL TOL Website Yyeia kat Opoppla

HMHNIATA ENHMEPLIEH ZAL FIA THMN YIELA,

THMN EYEZIA KAL THN OMOMPLA

mov ocvvovadetl:

e [loloTIKA apBpa Kal BepatoAoyia.
e OmtTIKN apnynon (visual storytelling) pe videos.
e Evowpatwpeveg native duvatotnteg npoBoAng tov brand oag.

Me tnv mapovoia cag oto Yyeia kat Opopgla Stories, To brand ocag
“Cwvtavevel” og eva epIBAAAOV PE AELOTILOTO TIEPLEXOUEVO Kal
EVOWHATWVETAL PUOLKA OTNV EUTIELPLA TOVL XPNOTH, EVIOXVOVTAG TO
engagement Kat ONULoOLPYWVTAG oLCLAoTLKN aAAnAemtidpaon peoa amo

K storytelling.
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ETtikoLlvwvia

@ www.Charami-SA.gr
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W4 info@charami-sa.gr

lototomol Tov Media Group

e« WWW.pharmamanage.gr

o www.HealthExpo.gr

o www.MedicalManage.gr

e WWW.YO.gr

e WwWw.GreekShares.com

o www.elearning-PharmaManage.gr

Xapaun AE < A. BouAlaypevng 272 B« 173 43 Ay. Anuntplog - ABnva



https://www.pharmamanage.gr/
https://healthexpo.gr/
https://www.medicalmanage.gr/
https://www.y-o.gr/
https://www.greekshares.com/
http://www.elearning-pharmamanage.gr/
http://www.elearning-pharmamanage.gr/
https://charami-sa.gr/
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